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Editorial

SOPREMA 
Adds a Feather to Its Cap
By Richard Voyer

Executive Vice-President and CEO of SOPREMA North America

It is with great pride that SOPREMA, already well represented in the building 
envelope waterproofing market, now diversifies its offerings by adding a new 
product category: insulation. 

SOPREMA offers an extensive array of products in each of its lines, which 
means that construction professionals can find everything they need in a 
single spot. Expanding our portfolio thanks to these five insulation technologies will allow us to gain a stronger 
foothold on the construction market. Our goal is to become a one-stop shop for contractors with our high-
performance energy-saving products, as one supplier for the entire building envelope. 
We will also begin manufacturing insulation materials in the city of Sherbrooke in 2018.

SOPREMA’s Insulation Products line offers desirable properties that combine durability and efficiency. We control 
all stages of production and standardize our manufacturing processes, thus ensuring constant quality to our 
customers. Our company has earned a place among industry leaders with the expertise and availability of our 
technical staff, who support building professionals in their projects from design to completion and throughout the 
life of the building. In addition to providing outstanding technical support and customer service, we are committed 
to training construction workers specialized in waterproofing and insulation product installation through the 
company’s eight training centres across Canada.

We can be proud of this accomplishment!
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Insulation, R you ready
By Elisabeth Caron, Junior Brand Manager

You probably noticed that the walls of the Marketing Department have recently been lined with posters ! The 
department wants all SOPREMA employees to know that a major promotional campaign is currently underway to 
put forward our five innovative insulation technologies. Thanks to this campaign, SOPREMA insulation products are 
everywhere, whether online, at events, through webinars and blog posts, on construction sites, or in magazines. It’s 
our way to reach our customers in several ways at once and to hammer home our message: 

SOPREMA – Nothing Gets Through Us

Your Insulation Solution for the Entire Building

To learn more, visit the landing page of the campaign:

http://www.soprema.ca/brochures/insulation/

And our promotional video:

https://www.youtube.com/watch?time_continue=2&v=uhM3Q565HkA

http://www.soprema.ca/brochures/insulation/
https://www.youtube.com/watch?time_continue=2&v=uhM3Q565HkA


This year continues to be a very 
busy year for SOPREMA, especially 
in Toronto. We continue to push 
forward with new and exciting 
products such as SOPRA-SPF+, 
SOPRA-CELLULOSE, SOPRA-ISO, 
SOPRA-ISO V and SOPRA XPS. We 
thought it would be a great idea to 
have a launch event that showcased 
all the wonderful products we have 
to offer. 

The concept was simple, but we 
knew the execution would be 
challenging seeing as time was not 
on our side. We at SOPREMA accept 
any challenge, as difficult it may 
be, and we rise to the occasion to 
achieve our goals. The planning 
began on April 18th with a target 
date of May 30th; those who plan 
events can appreciate the amount 
of work we were in for. It began as a 
simple idea but required a massive 
team effort to pull off, from food, 
product samples, promotion gifts, 
venue, guest speakers, and, most 
importantly, PEOPLE! We got to 
work. We made phone calls, sent 
emails, and coordinated with our 
friends in marketing. Things seemed 
to be falling into place. 

We were able to book Dr. John 
Straube as one of our guest 
speakers, and we were fortunate 
enough to have Dr. Jean-François 
Côté join us as well. Both gentlemen 
discussed the importance of 
insulation within the wall assembly. 
Mr. Darren Newhook also presented 
our QAP, which had a lot of people 
interested in hearing more. 

The event generated a lot of 
excitement, making it a great 
success! We made new friends and 
contacts and booked immediate 
appointments which are now 
bearing fruit. The goal was achieved: 
people are starting to see us not only 
as a proud roofing manufacturer but 
as a true building envelope company. 
I wanted to take this opportunity to 
thank some very special people, for 
without their help, this day would 
not have been as successful.

Darren Newhook

Dino Mariotti

Mylène Tremblay

Frédéric Déom

Dr. John Straube

Dr. Jean-François Côté

Howard Martin

And finally, the entire Toronto Team 

And as if this event wasn’t enough, 
we held our highly anticipated 
customer golf tournament on 
June  1st. This is a great event that 
is held annually to recognize our 
wonderful customers because 
without them, we would not be here. 
We have celebrated this event at 
Hockley Valley for the past 24 years, 
and next year, we will hit our 25-year 
milestone, which is very exciting! 
Rain or shine, the beautiful views 
and great food make it a special 
tradition that we hope to continue 
for years to come. 

Every year, events like these 
create special moments with our 

customers, allowing us to connect 
not only on a professional level but 
on a more personal one as well. 
We are extremely lucky to have 
the support needed to have these 
events that make us the number one 
manufacturer in the world. 

Finally, I would like to wish everyone 
continued success and look forward 
to sharing more in the future.
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Insulation Is Here; “R” You Ready?
By Ben Serino, Technical Representative
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In May, the Marketing department launched a major advertising campaign 
for RESISTO asphalt products. With the Ace of Asphalt slogan, RESISTO has 
gained a prominent place in its Canadian distribution network.

A Campaign on All Fronts

For the first time, RESISTO produced a 360° campaign, both on the web and 
in-stores. 

Web Campaign:

• A humorous video capsule
• Facebook advertising
• Google Ad banners

In-Store Displays:

• Vertical displays in aisles
• Aisle ends
• 4 ft x 2 ft / 4 ft x 4 ft / 4 ft x 8 ft posters
• Part of the store parking redone with our products

A Winning Impact 

Ace of Asphalt has undoubtedly generated impressive benefits. The 
promotional web capsule got more than 94,000 views in French and 66,000 
in English for a total of more than 160,000 views, and it keeps on rising! We 
also noticed a significant increase in nationwide sales of asphalt products.

Congratulations to the Whole Team for This Success!

To view the video, go to the RESISTO Facebook or YouTube page:

https://www.youtube.com/channel/UCSZ8ksjTTYBtJfGm17r0pcQ

https://www.facebook.com/resistoconstruction/

Ace of Asphalt: A Successful Campaign
By Daphnée Paquette, 
Marketing Communication Intern

https://www.youtube.com/channel/UCSZ8ksjTTYBtJfGm17r0pcQ
https://www.facebook.com/resistoconstruction/


By Catherine Beauregard, 
Junior Brand Manager

The Marketing department is pleased to announce that 
RESISTO is getting a new look! This revamping of the 
brand is one of the actions being taken by RESISTO to 
modernize, thus offering a whole new experience both 

to the merchants who sell our products and to the 
customers who use them. This redesign begins with a 
brand new logo, which will be gradually integrated into 
our various sales tools. A complete redesign of product 
packaging as well as in-store merchandizing is also 
planned.

Such important changes require thoroughness and, 
above all, great teamwork. We want to thank you in 
advance for your collaboration and participation in this 
great transformation. 

A Rejuvenating Treatment 
for RESISTO

SOPREMA on Social Media
By Laurence Cardin, Marketing Communication Intern

We are now on Instagram! 
This platform will allow us to 
share beautiful photos of our 
achievements. Several publications 
have already been made, please take 
a look at this address:  
https://www.instagram.com/
sopremacanada/.

If you are going to a construction 
site or see a SOPREMA product 
installation, send us your photos and 
we will be happy to share them. Do 
not forget our Facebook and Twitter 
pages as well as our YouTube 
channel. These are great ways to 
keep up with SOPREMA news!
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To launch the insulation campaign, we held two major events in Montréal and Toronto. In Drummondville, the 
Centrexpo welcomed about 200 insulation professionals on June 20th. After passing under the cellulose arch, guests 
took their seats to watch Richard’s presentation, which took place in a mystical atmosphere created by a fog machine. 

They were then transported to our polyiso factory on Kunz Street for a tour of the facilities, where a fun and 
interactive quiz tested their product knowledge. 

The evening culminated in a demonstration cocktail party, during which the Technical and Sales teams could establish 
direct contact with their customers in a very personalized way. It was the perfect atmosphere for discussions!

The Event Department team worked together with the Marketing, Technical and the Sales teams to prepare this 
major event that showcased the benefits of working with SOPREMA for insulation products, while more thoroughly 
introducing the company to our ever-growing clientele.

Thank you to all the departments that participated. You made this event a success and it will surely result in 
great benefits for SOPREMA!

Insulation Technologies at 
the Heart of Two Events

By Magali Nadeau, Corporate Events Coordinator
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By Louis-Philippe Lussier, 
Deputy Manager, International Business 
Development

From March 28th to 31st, we 
welcomed clients from Chile, Peru 
and Panama to Québec in order 
to strengthen our trade relations 
in Central and South America. We 
wanted them to know SOPREMA 
Canada better; to see the diversity 
of our products and the efficiency 
of our plants, as well as the quality 
and expertise of our organization. 
Historically managed by Strasbourg, 
these countries have strong growth 
potential and we now have the 
opportunity to develop them. We 
showed our best to Igor Zotti and 
Carlos Aranda, respectively General 

Manager and Technical Advisor at 
SOPREMA Brazil!

In addition to visiting roofing, 
wall and parking lot sites, our 
guests could tour our three 
plants in Drummondville. They 
also stopped in at our offices in 
Montréal and Québec City where 
they received practical training 
on PMMA, PU, COLPHENE 3000/
BSW and ANTIROCK. They received 
technical training on green roofs, 
soundproofing, thermal insulation, 
civil engineering and construction 
site problem-solving.a The group 
met more than 20 SOPREMA 
professionals and remarked on both 
their competence and kindness. I 

thank my colleagues who, through 
their passion and professionalism, 
made this event a real success. 

The visit also allowed our clients to 
discover Québec’s culture! They did 
sightseeing tours in Québec City and 
Montréal, watched hockey games 
and tried the northern cuisine, 
including a delicious meal featuring 
maple syrup. This event has already 
proven fruitful (several nice orders in 
July) and points to a very promising 
future for SOPREMA South America.

¡Hasta la próxima!

First edition of the SOPREMA 
South America event
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SOPREMA Brazil Participates in the 24th 
Feicon Batimat (Roofing Exhibition)

By Igor M. Zotti, Business Development, Latin America

SOPREMA was present in São Paulo at the 2017 Feicon Batimat exhibition.

With a 24-year history, Feicon Batimat is a Latin American event that provides a comprehensive view of the 
construction and architecture sectors in one place.

The event is considered a platform of inspiration, knowledge, and relationship -building for its thousands of visitors, 
whether they are architects, retailers, or builders.

At this April event, SOPREMA exhibited. We a sample of the 2 m x 2 m roofing system with TPO on a steel deck, which 
was the main attraction of the booth.

The event attracted 90,000 visitors and provided unique experiences for those involved.
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SOPREMA 
Brazil 
attends the 
Brazilian 
Tunneling 
Congress 
(Underground 
Exhibition)
By Igor M. Zotti, 
Business Development, Latin America

In São Paulo, SOPREMA participated 
in the 4th Brazilian Tunneling 
Congress, the “Latin American 
Tunneling Seminar” (LAT 2017), and 
the 9th International Symposium 
on Geotechnical Aspects of 
Underground Construction in Soft 
Ground by the Technical Committee 
204 of the International Society for 
Soil Mechanics and Geotechnical 
Engineering (ISSMGE).

In April, SOPREMA Brazil was 
present at the Brazilian Tunneling 
Congress of the CBT Exhibition.

The event, which is already in its 
fourth edition, featured technical 
presentations from Brazil and South 
America. The conference was a 
national and international event 
with experts from all over the world.

During the technical session, 
we participated in debates on 
waterproofing in foundations and 
tunnels.

The event was held for two days, 
and SOPREMA was present with 
a booth where the participants of 
the congress were welcomed. Igor 
and Carlos prepared a technical 
session introducing our solutions 
for underground waterproofing. 
Participating in the event was an 
occasion for excellent exchanges 
of experience and knowledge, as 
well as was an opportunity for 
networking in such a specific niche 
of the market.
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SOPREMA Chilliwack Celebrates 
Earth Day!
By Stacy Johnston , Purchasing Leader

April is Earth Month! To celebrate Earth Day on April 22, 2017, the Chilliwack Environmental Committee arranged 
for Chilliwack staff, family, and friends to join a river cleanup in beautiful Chilliwack, BC.

The Chilliwack Environment Committee joined the City of Chilliwack, the Chilliwack Vedder River Cleanup Society, 
and the Fraser Valley Regional District on April 22, 2017, to take part in the Vedder River Cleanup.

Four members of the Environmental Committee (Stacy Johnston, Laura Cazan, Sam Harris, and Jamie MacDonald) 
along with a SOPREMA production member (Brett Paget) and friends completed the seven-person SOPREMA Team.

The SOPREMA Team started collecting various pieces of garbage and recycling at 9:00am on Saturday for three 
hours along the beautiful Fraser River. The team was able to remove four bags of garbage, three bags of recycling, 
and an old tire from the trails along the river.

A big thank you to everyone who used their personal time to come and join the Chilliwack Team and help support 
our community and our planet!

See you next year!
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The Parent-Child Olympiad: 
A Summer Classic
By Mélissa Turcot, Kinesiologist

At SOPREMA, summer begins with the Parent-Child Olympiad! The event, which took place on Saturday, July 15th, 
was organized by two members of the Social Club, Mélissa Turcot, Kinesiologist at the CSO2 Sports Complex and 
lead hand of the Entreprise en santé program, and Karine Robillard, Customer Service and Logistics Coordinator. 
Thirteen children and their parents participated in the Olympiad this year. They had to face various circus-themed 
challenges: walking like a tightrope walker, juggling like a clown, crossing hoops like a lion, lifting weights like a 
strongman, and many more! Families had a lot of fun on that sunny morning. 

Thank you for your participation, 
and we’ll see you next year! 
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A Successful 
Evening!
By Maryse Montour, 
Administrative Assistant

The 7th edition of the Divine Soirée 
Blanche took place on Thursday, 
June 29, 2017. This fantastic evening 
is everyone’s favourite activity of our 
annual program, and it’s a hit every 
time. Hosted in a secret location, 
1,300 participants played the game 
this year. Dressed in white, they 
boarded buses that took them to the 
mystery venue. It was an undisputed 
success that allowed us to raise 
$135,000 in this year for the Maison 
René-Verrier.

Hats off to the organizing team and 
to all SOPREMA employees who 
participated in the event!

About the Maison René-Verrier, 
a Cause Supported by SOPREMA

History

Building a palliative care residence 
was originally the ultimate 
dream of the Verrier family when 
they founded the René-Verrier 
Foundation in 1998, after René’s 
death from cancer.

Today, after more than 17 years of 
effort, their dream finally came 
true. The Maison René-Verrier has 
10 free private rooms for palliative 
care and end-of-life care. Every year, 
over 150 families are welcomed to 
share the last moments of their 
father, mother, brother, sister or 
friend. Several thousand visitors are 
hosted annually, thus requiring daily 

operations executed like clockwork. 
Each week, a large team of about 
100 people (including caregivers 
and administrative, cooking and 
maintenance staff), permanent 
employees and dedicated volunteers 
share the workload. All the effort is 
done to offer everyone a life ending 
in dignity, surrounded by human 
warmth to accompany them, until 
their very last smile.

Objective

The Maison René-Verrier’s mission 
is to welcome and support people 
in need of palliative care and end-
of-life care. It aims to optimize 
the quality of life of people with a 
prognosis of less than two months 
of life expectancy. Support to 
loved ones, including bereavement 
support, is also provided. 

Dignity, respect, truthfulness, 
compassion, solidarity, and 
generosity are firmly rooted in the 
day-to-day application of all the 
interventions to their clientele.
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Production 
Operators Will Fly 
to Spain
By Sarah Drapeau, Human Resources Intern

On Friday, June 16th, a recruitment activity was held to 
fill Production Operator positions for the opening of 
our new plant in Sherbrooke. 

We met the candidates in the SOS Surplus parking 
lot on Sherbrooke Industrial Boulevard. The informal 
theme of the barbecue (with a Spanish theme, of 
course!), allowed us to make a first selection. Of the 
50 candidates who showed up, about 20 moved on to 
the next stage. Overall, excellent results.

The hiring process is progressing well. As of today, 
8 out of 12 positions have been filled and the visa 
process for travel to Spain is underway. The second 
wave of interviews will be in September. 

We believe that as SOPREMA employees you are our 
best ambassadors, which is why we are forwarding this 
job description to you.  

Production Operator

Main Tasks:

• Conducting the automated manufacturing process, 
correcting variants and ensuring productivity

• Inspecting the equipment

• Verifying product quality 

• Performing first-level maintenance tasks
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Swearing-In of 
Samuel Tanguay
By Daphnée Paquette, Marketing Communication Intern

On Thursday, August 10th, Samuel Tanguay was 
sworn in as a member of the Québec Bar. After four 
years of hard study, he can now officially practise his 
profession. Samuel has been working for us for a year 
now, and we are proud to have witnessed his evolution. 
His swearing-in took place on the SOPRANATURE 
terrace at 1688 rue Michaud. Samuel will remain on 
the SOPREMA team while completing his master’s 
degree in Law.

Congratulations on your outstanding work Samuel, 
and we wish you all the success you deserve!
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We are looking for people with:

• A natural talent with computers since it is a fully automated chain

• Experience in industrial production

• A strong team spirit and a good work ethic

• Awareness of safety in the workplace

Working Conditions in Spain:

• The training duration in Spain is 9 months

• Each week has 40 hours of work on 3 rotating shifts 
(day, evening and night)

• SOPREMA pays for housing costs

• A car is provided for all operators

• The hourly rate is $16.50 CAD in Spain, just as in Sherbrooke!

If you know an ideal candidate, do not hesitate to recommend them!



SOPREMA Australia launched the 
Asia Pacific Contractor Training & 
Accreditation Program
By Judith Grenier-Vallières, International Business Coordinator, SOPREMA China

On May 10, SOPREMA Australia launched the Asia Pacific 
Contractor Training and Accreditation Program. 

The SOPREMA Australia range of products is unique 
to the region; the classes and program needed to be 
customized. Our very own Jakub Jerzyniak, SOPREMA 
Australia’s Field Technician and Trainer, liaised with our 
North American counterparts to get the best information 
available to create the local program covering both theory 
and practical hands-on skills, all with a strong underlying 
theme of safety. With the help of our local distribution 
partner, Bayset, the comprehensive three-class course 
was offered across three states for its launch in the region.

The curriculum begins with the basics: which end 
of the torch to hold, what SBS is, and how to spell 
S-O-P-R-E-M-A. The subject matter quickly progresses 

to more complicated topics such as below water-table 
waterproofing systems, complete roofing details, and 
ALSAN RS PMMA. 

Breaking the subjects down and spreading the 
accreditation information, a 3-day-long undertaking, over 
three months allowed us to teach the basics and explain 
how to create the rudimentary building blocks of the 
advanced SOPREMA systems. 

Contractors who complete the course and pass the 
practical exam with 80% or higher walk away with a 
certificate of completion, personalised accreditation card, 
t-shirt, and valuable transferrable industry knowledge.  

We are proud to say that thirty contractors completed the 
first course. We look forward to constantly building up the 
content to ensure a successful and sustainable program 
across the Asia-Pacific region.
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A university certificate 
for Véronique St-Laurent
By Dorothée Colbert, Product manager - Roofing

Last April, Véronique St-Laurent, R&D Project Technician, successfully 
completed a university certificate in Project Management at Université 
Laval. Inspired by the Project Management Institute (PMI) program, the 
custom Project Management certificate curriculum was developed to train 
students to carry out small and large-scale projects, and to consider both 
the human component of project management but also budget, time and 
quality constraints. Over a period of two years, Véronique completed the lectures and group workshops. Totalling 
30 credits, the training ended with a two-day simulation in which Véronique demonstrated her acquired knowledge. 
We are proud to work in a company where employee training is encouraged and we are very happy to share in this 
great success!

Congrats Véro!

SOPREMA 
Winner of the BOMA 
Award 2017–2018 
By Laurence Cardin, Marketing Communication Intern

At the BOMA Award 2017–2018 Gala last May, SOPREMA received the BOMA Award in the Pinnacle category for our 
great commitment to customer service.

SOPREMA was awarded this prize for its work with Couverture Montréal-Nord and the Réal Paul Architectes firm, as 
part of the roof repair project of the CCSE Maisonneuve, a major heritage building built in 1912.

The biennial event of the association highlights the efforts of building managers to provide quality facilities and 
services. The prizes were awarded in three categories: Environment, Building of the Year, and Pinnacle.

The BOMA Awards competition is the most prestigious and comprehensive program of its kind in the commercial 
real estate industry. It recognizes the professionals and companies that shine through their practices.

About BOMA Québec

The Association des propriétaires et des administrateurs d’immeubles du Québec (Québec Building Owners and 
Managers Association) is comprised of over 400 members representing more than 85% of the province’s A-grade 
commercial spaces. Founded in 1927, it is recognized for its BOMA BEST® environmental certification program 
and its standardized method for measuring room surface areas, two benchmarks in the industry. BOMA Québec is 
affiliated with BOMA Canada and BOMA International, which has offices in twelve countries, including Australia, 
Russia and Japan. In North America, BOMA has 16,500 members who own and manage more than nine billion 
square feet of commercial space.
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Business Class Challenge
By Elisabeth Caron, 
Junior Brand Manager

On April 22, SOPREMA employees were given the chance to participate 
in the Défi classe affaires for the St-Bernard College Foundation in 
Drummondville. 

The Défi classe affaires is actually a whole day of challenges, both 
sporting and intellectual, in which more than 40 teams from various 
companies in the Drummondville area compete. 

Thanks to the generosity of SOPREMA, more than a dozen of our 
employees were able to take part in this day and participate in various 
activities such as paintball rifle shooting, an escape game, puzzles, a 
video game with a giant controller, and more! 

Participants had a lot of fun and will no doubt want to take part in the 
next Défi classe affaires!

Food Truck
By Elisabeth Caron, 
Junior Brand Manager

Another initiative at SOPREMA! 
Every Thursday throughout the 
summer, the BV Truck of the À la 
Bonne Vôtre restaurant has been 
serving our three factories in 
Drummondville at dinner time!
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A Busy Beginning of the Year
for the Social Club
By Elisabeth Caron, Junior Brand Manager

Since last January, several activities have been set in motion by your Social Club. First, sweet treats were offered to 
all at Easter and on Valentine’s Day. 

This was followed by the traditional sugar shack trip in the spring, which this year took place at Ti-Père in Saint-
Nicéphore for the second time.

Then, a spring after-work gathering was held at the BockAle, where more than 60 people came out to have some 
beer and enjoy a slice of pizza! 

Subsequently, at the end of May, the Social Club invited the employees to the Vieux Saint-Charles for a karaoke 
night. Many participated, and even the king of karaoke, Yannick Power, was there.

A few weeks later on a Saturday afternoon, the SOPREMA Softball Game was held for a fourth consecutive year. 

Then at the end of June, to celebrate the summer and the beginning of the holidays, the employees at 
Drummondville had the privilege to enjoy delicious hot dogs prepared by our Social Club!

Finally, as we do every year, we started off Construction Holidays with the annual BBQ held at Roland-Tessier Park 
(or Farrell Park for those in the know). More than $1,000 was raised during the 50-50 draw, and something new and 
refreshing was on the menu for dessert: Mr. Wilson’s Ice Cream!
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Already 10 Years!
By Chantal Lamoureux, AYR-Foil Plant Manager 

Ten years ago, on March 1, 2007, SOPREMA took over the 
activities of the former AYR-FOIL plant located on Sainte-
Anne Boulevard in Québec City. Upon the request of Raymond 
Gauthier, I decided to take on the challenge of heading up the 
operations of this manufacturing unit. To be honest, I didn’t 
really know what I was getting into. Perhaps to convince 
me, Raymond asserted that it was essentially four different 
products built on the same basic model. That was true, but in 
the end, these four primary products are available in a range 
of more than 300 different commercial codes!

When I first visited the plant, I doubted the wisdom of my decision, but we managed to roll up our sleeves and 
complete the task without hesitation. With the core employees, we gradually built the solid, reliable, and motivated 
team we have today.

There were many challenges. Several improvements and acquisitions were made over the years. The foil originally 
used gradually gave way to the new metallized PET film. Several safety equipment pieces and remote maintenance 
protectors were added to existing equipment.

To celebrate this anniversary, employees were invited to an after-work gathering on the AYR-FOIL terrace on 
June 22nd. They were served food and drinks and given a polo shirt with the colours of AYR-FOIL’s 10th anniversary 
logo and a lunch bag, which was created as part of the SOPREMA insulation promotional campaign.

For one of the rare days in June 
the sun was shining, which helped 
to make the event a huge success. 
Thanks to Raymond Gauthier, Martin 
Côté, Patrick Gaudreault, Rénald 
Leclerc and Michel Galtier for their 
attendance. Thanks to all AYR-FOIL 
employees for their commitment and 
hard work; you make AYR-FOIL what 
it is today.

Rest assured, we still have many 
projects to complete and goals to 
achieve!
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A successful start-up 
for the Changzhou 
training centre 
By Lia-line Goutti, 
Assis to GM & PR Manager

The Changzhou Training Centre, inaugurated in March 2017, has entered 
its fully operational phase. It now hosts Chinese applicators, clients and 
architects every month during two-day sessions. The days are busy, mainly 
focused on the installation of PVC and TPO membranes, in line with the 
production of the new factory in Changzhou, to which the Centre is attached. 

Having just opened, the Centre has become an essential step in factory 
visits. Acting as a real promotional platform, it enables our partners to 
discover the diversity of SOPREMA solutions and expertise developed 
outside China. In particular, visitors can see installation demonstrations 
by our technical teams.

In addition to being an industrial showcase, the Centre is also where 
Chinese teams can develop their competency. A training cycle has thus 
been launched for a rising team of sellers; it’s the opportunity for everyone 
to perfect themselves in the installation of classic SOPREMA systems as 
well as try out the application of new products, such as epoxy flooring.
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Josée Plourde, Spokesperson for 
the Soirée des Grands Bâtisseurs 
(Great Builders Evening) 
By Laurence Cardin, Marketing Communication Intern 

Josée Plourde, Director of SOPREMA Business Development, was awarded the role of spokesperson for the 
prestigious Soirée des Grands Bâtisseurs as part of the 375th anniversary of Montréal. This event will be held on 
September 7th at the Marché Bonsecours and will bring together key players in the industry.This is good visibility 
for SOPREMA! For more information: http://innomagazine.com/fr/soiree-grands-batisseurs/

http://innomagazine.com/fr/soiree-grands-batisseurs/
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The XPS adventure
By Frédéric Déom and Maximilien Delétoille

It’s Now Official, SOPREMA Will Manufacture XPS in 
Sherbrooke!

Several months ago, SOPREMA acquired a 1,000,000 sq. ft. 
lot at the junction of Highways  10 and 55 in Sherbrooke. 
However, the product that was going to be manufactured 
there was not announced at the time. It is now official: 
the Sherbrooke plant will manufacture XPS (extruded 
polystyrene) insulation by 2018. What exactly is XPS and 
why make this insulation product?

Objective: Insulation

As you probably know, SOPREMA has long been recognized 
for its expertise in the field of waterproofing. Indeed, 
wherever people look for quality sealing products for 
roofs, walls, foundations, or civil engineering, SOPREMA 
has gained a prominent place in this competitive market. 
However, for the past couple of years – always with 
a view to diversify itself – SOPREMA has taken a turn 
towards insulation products. Thus, with the opening of 
the polyisocyanurate plant in 2015 and the acquisition in 
2016 of Benolec (a company that manufactures cellulose 
insulation), we are, more than ever, aiming to become 
the most trusted insulation product manufacturer in the 
marketplace. The new XPS plant in Sherbrooke will allow us 
to offer an additional insulation solution to our customers. 

XPS: 
Three Letters That Speak for Themselves

You may have already seen blue or pink rigid panels in stores 
or on buildings. This is XPS, or eXtruded PolyStyrene, a rigid, 
high-performance and versatile insulation with excellent 
resistance to water and moisture. This is one of the reasons 
why XPS is the ideal insulation for applications that will be 
directly exposed to water or moisture, particularly in the 
case in reverse roofs, foundations, and in civil engineering 
applications such as parking lots and roads. 

An Exceptional Project

The industrial challenge is to create a multicultural project 
team capable of making the best of European know-how 
and adapting it to North American characteristics. This is 
an important issue that requires everyone to go beyond 
their usual ways of thinking to understand, integrate, and 
adapt concepts from elsewhere. Thanks to the joint work 
of Guillaume Dufort and Alexandre Delorme for Canada, 
and Guillermo Sanchez and David Paris for Europe, we 
are currently building a unique plant along Highway  10 
which will portray a synthesis of the best practices of both 
continents.
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Concurrently with this great engineering work, there is also a lot of emphasis put on human resources. Did you know 
we already have had two Québec collaborators in Spain since May? In addition to their own XPS training, Yanick 
Mailhot and Dany Deshaies – respectively Manufacturing Manager and Maintenance Manager – are preparing for 
the arrival of a team of 12 operators who will have nine months to become experts in carrying out the production 
process. It was the success of the recruitment event held last June 16th in Sherbrooke that allowed to hire the bulk of 
this cohort. 

It must be mentioned that we have the heavy responsibility of starting a plant which, for industrial reasons, operates 
continuously – 24 hours a day, 7 days a week. Therefore, we need a sufficient level of expertise at all times to ensure 
process stability and product quality. This also means that the sales volume must be sufficient from the first day to 
absorb our production, one of the reasons that led us to launch this product in 
North America this year.

Canadian Products… Made in Europe!

Pending the opening of the Sherbrooke plant next year, we decided to start 
selling XPS panels this year to gradually introduce the product to the market 
and have it adopted by customers. Since we do not currently have a plant in 
Canada, the SOPREMA IBERIA plant in Tarragona (Spain) has developed a new 
range of products specific to North America. Marc-Etienne Mathieu ensured 
the compliance with CAN ULCS701.1 and UL certifications, which were successfully obtained, and the logistics team 
of Nathalie Hamel and Martin Lamontagne did a tremendous job in making the transportation of these light-as-
feather products from Europe economically viable! 

Representatives Becoming XPS Experts!

It was essential to meet with the sales force teams to make them experts on this 
new product so that they can sell it to their customers. Marketing and technical 
training sessions were conducted in person at our offices in Moncton, Montréal, 
Québec, Ottawa and Toronto. In fact, more than 50 representatives were trained 
during these half-day sessions. We thank you for your attendance and would 
especially like to thank our trainers: Frédéric Déom, Rémi Saucier, Maximilien 
Delétoille, Martin Tessier, Kevin Tellier, Roland Croteau and Vincent Léveillé-
Bussières.

A Product with Big Impact on the Industry

Launched in July 2017, SOPRA-XPS products are now part of our range of 
insulation products, just as much as polyisocyanurate, cellulose and spray-
applied polyurethane foam. Thanks to the striking force of SOPREMA, the launch 
of SOPRA-XPS has already created undeniable enthusiasm in our customers 
and competitors. As the XPS market is dominated by two main manufacturers, 
SOPREMA will be challenged to make its way and quickly conquer an ultra-
competitive market to allow us to operate our future plant. 

At this time, we could say that a lot has been done, and yet everything seems yet to be done. Our ambition is no more 
and no less than becoming leaders of XPS in North America!

We would like to thank all our collaborators and everyone involved in this project. Congratulations on your 
enthusiasm: this constant positive energy will ensure our success!

SOPRA-XPS will be 
pale orange



Beno-Therm Becomes 
SOPRA-CELLULOSE 
By Mylène Tremblay, Corporate Marketing Manager 

 
Last fall, after announcing the acquisition of Benolec—a company specializing 
in the manufacture of cellulose insulation products—we integrated Beno-
Therm, which was marketed by Benolec, into our product portfolio, and its name 
was changed to SOPRA-CELLULOSE. In addition to rockwool, polyisocyanurate 
and spray-applied polyurethane foam, we now offer one more insulation 
technology to our customers. 

It was natural for us to integrate cellulose into our product offering because of 
its ecological nature and proven quality. Over the past few years, we have been expanding our expertise into areas 
other than waterproofing, including the production of high-performance insulation products. This addition is part 
of our vision of diversification, but also confirms our commitment to create sustainable buildings with a reduced 
ecological footprint. 

Apart from the new name and revamped packaging of the product, cellulose insulation will continue to be 
manufactured by Benolec at the plant located in Sainte-Julie, and will benefit from the same distribution network, 
either through direct selling or retail stores. The product will consist of the same quality recipe that gives SOPRA-
CELLULOSE its exceptional thermal and acoustic properties and, of course, its ease of installation. Cellulose is a 
100% natural product made from recycled paper, used for insulation of interior and exterior walls, attics, floors, and 
ceilings.

A SOPRANATURE Terrace in the 
Spotlight
By Marie-Anne Boivin, Sopranature Product Manager 

The Place des Canotiers is the main venue for the events 
and gathering of the RDV 2017 Tall Ships Regatta in Québec 
City. The best thing about this is that on all the aerial 
photos of the event, we can see our five green roofs that 
were installed on the parking garage earlier this summer 
on a total surface of 28,000  ft2. To my knowledge, this is our 
biggest SOPRANATURE project in Canada. The assembly 
used is our TAÏGA system with 125 mm of SOPRAFLOR and 
rolls of precultivated sedum.
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Athletes Who Stand Out
By Stéphane Lavoie, CSO2 Trainer 
 

We are very proud of Drummondville employees’ record participation in the 
Des Chênes-toi Race on May 20th. All distances considered, a total of 223 
SOPREMA employees and their family members surpassed themselves to 
achieve their goal. 

We encourage our many participants to keep up their excellent performance 
in the duathlon/triathlon of Drummondville, Victoriaville and Saint-Lambert 
for a place on the podiums.  

Some Athletes Stood out During the Summer

Benoit Rochefort has been very active since the start of the season by 
participating in the Tremblant Half-Ironman and recently in the Magog 
Olympic Triathlon!  

Hugo Belisle is on fire! For the past 2 years, he has been selected to 
participate in the Duathlon World Championship in Vancouver (August 2017). 
Congratulations!

Sunday, July 16th, Stéphane Lavoie, Drummondville  CS02 Coach, became the 
Canadian Champion of his age group at the Magog Olympic Duathlon and 
has been selected for the World Championships in Denmark in 2018! 

Yan Simard completed a long-distance triathlon (half-Ironman). 

François Bonin showed great determination in finishing his 50 km race at 
Mont Saint-Anne despite his hard fall at the 12th kilometer which caused 
him facial injuries. We admire your spirit of self-surpassing!

The training continues every Wednesday evening by bike, and everyone is 
welcome!
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Fresh Vegetables Delivered Directly 
to Work!
By Mélissa Turcot, Kinesiologist

Summer is often 
appreciated for its 
warmth, its beautiful 
sunny days, and also 
its abundance of fresh 
fruits and vegetables! 
A good way to enjoy 
this season is indeed 
to taste the various local products being offered. 
That’s why the Entreprise en santé Commitee 
decided to partner with the farm Le Carré de 
Terre to deliver fresh and tasty vegetable baskets 
directly to SOPREMA! For the first offering of this 
service, 22 employees chose to subscribe to the 
delivery of vegetable baskets once a week for ten 
weeks. Various products are offered each week: 
different types of lettuce, fresh herbs, cucumbers, 
tomatoes, onions, kohlrabi, kale, and even free-
range chicken eggs! Subscribers also receive an 
email newsletter listing products in the baskets, 
giving tasty recipes, news from the farm, and 
more! At the time of registration, employees could 
choose the basket format that best suited their 
needs, and some also chose the Discovery basket, 
which includes local products such as honey, fresh 
bread, and olive oil. 

For an opportunity to receive fresh and delicious 
products, visit the Le Carré de Terre farm stand 
located at 389 Notre-Dame Street in Notre-Dame-
du-Bon-Conseil. You can also check out their 
Facebook and Instagram pages. You’ll see they 
have plenty of mouth-watering pictures!
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A Good Workstation in the Office 
is Imperative! By Mélissa Turcot, B.Sc. Kinesiologist

Workstation ergonomics is important to promote the well-being of employees who spend several hours behind their 
computer screens. Some things are very easy to check by yourself, so you can validate if your workstation is suitable. 
Here is an image1 showing the posture that every employee should adopt: 

It is important to move frequently during 
our shifts, because any posture, even if it is 
adequate, cannot be maintained for several 
consecutive hours without creating some 
stiffness–be it in the neck, the shoulders, 
the wrists, the lower back, etc. In the long 
run, if the causes are not corrected, stiffness 
can turn into pain, and this is when bursitis, 
tendonitis and other problems called 
musculoskeletal disorders (MSDs) can occur.

“According to Mr. Turgeon, [Ergonomics 
specialist for Entrac], there are two 
situations causing MSDs: an episode of 
intense stress, which causes a lesion, or a 
trauma caused by a cumulative overload. In 
this case, it is important to understand the 
stages through which the pain evolves. ‘It 
starts with unease, discomfort, and then it turns into pain. Then this pain will spread in the body and it will continue 
after the activity, at night, for example. At this point, the inflammation has become rather important.2 ” 

If you frequently experience pain in the same place on your body, it would be important to find the cause of this pain 
and try to correct it! Checking your workstation can be one of the solutions to your problem. Here is another image 
showing some tips to have a more ergonomic workplace3: 

The ergonomics of your workstation is important! So take a few minutes to check if your 
station is adequate, and if it is not, adjust it. You will see that work will become even more 
enjoyable with a well-adapted workstation! 

1. Entrac. (2017). 10 Tips and Tricks to Be Even More Ergonomic! French text at http://www.entrac.ca/wp-content/uploads/2017/06/10-trucs-et-astuces-
pour-%C3%AAtre-encore-plus-ergonomique.pdf?utm_source=Cyberimpact&utm_medium=email&utm_campaign=Nouveau-Infolettre-Entrac-
ergonomie---juin2017

2. Desjardins, D. (2017). When the Office Hurts. French text at http://notresante.ca/bureau-rend-malade/

3. Entrac. (2017). 10 Tips and Tricks to Be Even More Ergonomic! French text at http://www.entrac.ca/wp-content/uploads/2017/06/10-trucs-et-astuces-
pour-%C3%AAtre-encore-plus-ergonomique.pdf?utm_source=Cyberimpact&utm_medium=email&utm_campaign=Nouveau-Infolettre-Entrac-
ergonomie---juin2017
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              Work station adjustments Stretching exercises 
                      (Follow steps from 1 to 9) 
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Tilt your head towards your shoulder until you 
feel a stretching sensation on the opposite side. 
Then tilt your head to the other side. 

Step 8: Eyes at the 
top edge of the screen.  
Head straight. 
. 

Step 9: Accessories 
used regularly 
positioned close to the 
body. 

Step 5: Elbows 
close to the body. 

Step 7: Keyboard 
and mouse on the 
same level. 
 

Step 2: Knees at a 
90o. Thighs parallel 
to the floor. 

Step 1: Feet flat 
on the ground or 
on a footrest. 
 

Step 3: Hips pressed to 
the bottom of the chair. 

Stretch your arm towards the opposite 
shoulder while pushing on the elbow with 
your hand. 
  

With one hand on top of the other, push forward 
while rounding your upper back until you feel it 
stretch. 
 

Extend your wrist and gently draw back 
your fingers with your other hand. 
 

Step 6: Shoulders 
relaxed. Forearm 
supported. 

Step 4: Lumbar 
hollow supported 
by the backrest 
(90° to 110°). 

Instructions:  
• Hold the stretch at least 15 seconds. 
• Go slowly, without sudden movements. 
• You should feel muscle tension, but no pain. 

http://notresante.ca/bureau-rend-malade/
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Resilience, Determination 
and Excellence!
By Louis-David Lemaire 
Sales and Business Development Manager Private Label

In our surroundings, there are determined people who, without knowing it, inspire us to action. François Bonin is 
undoubtedly a good example of this.

At Mont-Sainte-Anne, during a very respectable—and unattainable for some—50 km race, Francois tripped and 
rammed face first on the rocky ground at the 12-kilometre mark. Hearing him suffering, another runner turned back 
to help him.

Once back on his feet, François continued his race and crossed the finish line with an even greater feeling of 
accomplishment!

There are moments in life where it hurts and we wonder if we’ll ever make it to the finish line, but François has 
proved to us that it is always possible—with a little support, resilience, and pure determination.

Congrats Frank! You inspire us to action! 
 
 
 


